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USA, CHICAGO, WASHINGTON, » The average price for a new car is $48,978 in January 2025.

DC, SEATTLE-TACOMA, and » New car prices have remained near record highs since 2022.
PHOENIX DMA P18+ who Plan to
Buy or Lease a New $30K+MSRP
Vehicle in the next 12 months as

of SEPTEMBER 2024 Plan to Buy or Lease a New $30,000+MSRP Vehicle

¢ Year-end car sales have ended, likely leading to a rise in new car prices in the months
ahead.

Plan to Buy or Lease a New $30,000+MSRP Vehicle
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And, Yes! You ARE Smart Enough to Read a Bloomberg Terminal. So get ready to Learn!

(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $30,000 - 544,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $45,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $60,000 or more)




7.3% or 19,026,492 of USA Adults 18 or older plan to Buy or Lease a NEW S30K+MSRP Vehicle next 12mos.
Typical Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos are 48.5 years
Plan to Buy or Lease a New $30,0008MSRP Vehicle old (.8% younger than average) and have a $123,829 (33.9% higher than average) annual household income.
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(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $30,000 - $44,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): 545,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $60,000 or more)



i s 2025 5.9% or 449,105 of CHI DMA Adults 18 or older plan to Buy or Lease a NEW $S30K+MSRP Vehicle next 12mos.
2= I Typical Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos are 46.4 years
Plan to Buy or Lease a New $30,000+MSRP Vehicle old (4.% younger than average) and have a $139,358 (30.8% higher than average) annual household income.
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(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $30,000 - $44,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): 545,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $60,000 or more)
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iz nrse 2025 7.4% or 420,900 of WDC DMA Adults 18 or older plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos.
3 E w Typical Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos are 51.5 years
old (8.1% older than average) and have a $179,572 (34.8% higher than average) annual household income.

Plan to Buy or Lease a New $30,000+MSRP Vehicle
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Plan to Buy or Lease a New $30,000+MSRP Vehicle

8.4% or 376,789 of SEA DMA Adults 18 or older plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos.
Typical Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos are 45.1 years
old (6.6% younger than average) and have a $175,135 (42.8% higher than average) annual household...
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(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $30,000 - $44,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): 545,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $60,000 or more)
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8.6% or 403,129 of PHX DMA Adults 18 or older plan to Buy or Lease a NEW $S30K+MSRP Vehicle next 12mos.
Typical Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos are 45.1 years
old (8.7% younger than average) and have a $114,442 (15.7% higher than average) annual household...
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Eomudor e 2095 5.9% or 449,105 of CHI DMA Adults 18 or older Plan to Buy or Lease a New $30K+MSRP Vehicle in the next 12mos.
. — CHI DMA Adults 18 or older who Plan to Buy or Lease a New $30K+MSRP Vehicle in the next 12mos are 12.1%
more likely than the USA Avg. to be consideringthe Purchase or Lease of a New $30,000+ Electric Vehicle.
Plan to Buy or Lease a New $30,000+MSRP Vehicle The Top TRADE-IN is 33.7% more likely than the USA Avg. to be a 2015 TOYOTA RAV4.
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B USA Adults 18 or older who Plan to Buy or Lease a New $30K+MSRP Vehicle in the next 12mos m USA Adults 18 or older who Plan to Buy or Lease a New

$30K+MSRP Vehicle in the next 12mos
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w CHIDMA Adults 18 or older who Plan to Buy or Lease a New $30K+MSRP Vehicle in the next 12mos The Top TRADE-IN will be 2 2015 TOYOTA RAV4.

W USA Adults 18 or older who Plan to Buy or Lease a New $30K+MSRP Vehicle in the next 12mos
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(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $30,000 - $44,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): 545,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $60,000 or more)
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New Car Price Trands in 2025: Average 2025
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Plan to Buy or Lease a New $30,000+MSRP Vehicle

7.4% or 420,900 of WDC DMA Adults 18 or older Plan to Buy or Lease a New $30K+MSRP Vehicle in the next 12mo
WDC DMA Adults 18 or older who Plan to Buy or Lease a New $30K+MSRP Vehicle inthe next 12mos are 25.6%

more likely than the USA Avg. to be considering the Purchase or Lease of a New $30,000+ Electric Vehicle.
The Top TRADE-IN is 70.4% more likely than the USA Avg. to be a 2015 HONDA CR-V.
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The Top TRADE-IN will be a 2015 HONDA CR-V.

(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $30,000 - $44,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): 545,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $60,000 or more)
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New Car Price Trends in 2025: Average 2025
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SEA DMA Adults 18 or older who Plan to Buy or Lease a New $30K+MSRP Vehicle inthe next 12mos are 61.6%

8.4% or 376,789 of SEA DMA Adults 18 or older Plan to Buy or Lease a New $30K+MSRP Vehicle inthe next 12mos
sn more likely than the USA Avg. to be considering the Purchase or Lease of a New $30,000+ Electric Vehicle.

000+MSRP Vehicle
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The Top TRADE-IN is 15.3% more likely than the USA Avg. to be a 2015 FORD F150.
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B USA Adults 18 or older who Plan to Buy or Lease a New $30K+MSRP Vehicle in the next 12mos m USA Adults 18 or older who Plan to Buy or Lease a New
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= SEA DMA Adults 18 or older who Plan to Buy or Lease a New $30K+MSRP Vehicle in the next 12mos

The Top TRADE-IN will be a 2015 FORD F150.

m USA Adults 18 or older who Plan to Buy or Lease a New $30K+MSRP Vehicle in the next 12mos
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(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $30,000 - $44,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): 545,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $60,000 or more)



@ovomr s 2095 8.6% or 403,129 of PHX DMA Adults 18 or older Plan to Buy or Lease a New $30K+MSRP Vehicle in the next 12mos
e n PHX DMA Adults 18 or older who Plan to Buy or Lease a New $30K+MSRP Vehicle in the next 12mos are 55.2%

: - less likely than the USA Avg. to be considering the Purchase or Lease of a New $30,000+ Electric Vehicle.

Plan to BuvorLeasea New $30,000+MSRP _Vehicle The Top TRADE-IN is 183.0% more likely than the USA Avg. to be a 2016 TOYOTA COROLLA.
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® PHX DMA Adults 18 or older who Plan to Buy or Lease a New $30K+MSRP Vehicle in the next 12mos

The Top TRADE-INwill be a 2016 TOYOTA COROLLA.

W USA Adults 18 or older who Plan to Buy or Lease a New $30K+MSRP Vehicle in the next 12mos
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(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $30,000 - $44,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): 545,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $60,000 or more)



@carcdge 2025 7.3% or 19,026,492 of USA Adults 18 or older plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos.
New Car Price Trends in 2025: Average ) .
Sesny isvelisid sty Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos are 48.7% more likely
s ) to be a college graduate, 31.% more likely to work full-time, 34.7% more likely to be married, 41.4% more
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Top-20 Occupations: Adults 18 or older Entrepreneurs/Military Experience 2114 ¥ Stage in Life: Adults 18 or older
20.3%
18.2¢ 17.8% _10‘3% 5.1% 9'4%_ 6.3% 7.8% 6.4% Parent of 1 or more Children under 18 I_ 25.0% 36.6%
= - _— ’
" 10.6%
Small Business Self-Employed  Current or Former Working Mothers _ 9.2%
jo3% Owner Military Service 7.0%
7.0% M
_— o% Parent of 1 or more Children Under Age 2 - 4.9%
3.8% 4.2% 4.0% 4.3%.9y 33%.0% 33%.0% 3.8%
. om X L@ I% | pox 23%on 0% 05518 0ol 6% 18M5 159‘1.4* 14%.2% (g5a.1% Parent of 1 or more Children Age 2-5 _ 88%13.5%
= ,,. N | -a- i i A st : -
05 & a" \§ \& & & & & & & & Parent of 1 or more Children Age 6- 11 .
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& o & & 23.0%
& \‘s&é‘ q.’g}" &\ow Grandparent of 1 or more Children under 18 _ 23.8%
& & v
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2025 5.9% or 449,105 of CHI DMA Adults 18 or older plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos.
m— Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos are 61.8% more likely
== = to be a college graduate, 41.2% more likely to work full-time, 40.6% more likely to be married, 67.9% more
Plan to Buy or Lease a New $30,000+MSRP Vehicle likely to be a parent of 1 or more children und
e 9.
* \% Education Levels: Adults 18 or older Employment: Adults 18 or older ( \( ) Marital Status: Adults 18 or older
Some High School or Less (not graduate) Employed Full-Time or Part-Time ! 73.8% Single, Never Married 25. ' 8%
High School Graduate (12th grade or GED) Employed Full-Time (35 hours or more) Married IR-2368
Some College Credit (no degree) ""‘ Employed Part-Time (less than 35 hours) Legally Separated | gg:
Associate's Degree (AA, AS, etc.) White Collar “51'3"‘ Divorced 5'1%
_332% 1 - 1.8%
College Graduate (4 year college) Blue Collar Widowed . 5.59%
Postgraduate Degree 126.3% Work From Home (most of the time or always) ﬁ i LGBTQ+ (net) . 4555?966
= who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos uCHI = who plan to Buy or Leasea NEW $30K+MSRP Vehicle next 12mos. mCHI s who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos = CHI
TOP-ZO Occupations: Adults 18 or older Entrepreneurs/Military Experience ’*I,HM. Stage in Lffe_' Adults 18 or older
18.6%
16.4 14.6%
10'4%? 4.8% 5.5% 4.3% 3.7% Parent of 1 or more Children under 18 _ 26.5% 44.5%
122% — ‘- S— 19 7%-
10.1% o SmallBusiness Self-Employed  Current or Former Working Mothers - 10.6% '
Owner Military Service
son [ cx 5.6%4 i oA L 9% Parent of 1 or more Children Under Age 2 iﬁ% 14.3%
a.sml : g L T T o™ e Ja o
I , : * i S% 0anl 4% 11%3% g 6, 1.3% 13% | ol 1% Parent of 1 or more Children Age 2-5 je— 2
I - | l . l ! . H ol VE-E ol Eoom B — 26.3%
& & & & > 2 & & & & & & & & P Parent of 1 or more Children Age 6- 11 -
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& o o e
& & p & &\\#‘\ ébon‘;é‘? Grandparent of 1 or more Children under 18 _2%'36;6%
@-
= who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos mCHI = who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos. mCHI
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@earcage 2025 7.4% or 420,900 of WDC DMA Adults 18 or older plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos.
New Car Price Trends in 2026: Average ) )
b ’ é Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos are 41.6% more likely
il to be a college graduate, 24.5% more likely to work full-time, 30.5% more likely to be married, 9.6% more
Plan to Buy or Lease a New $30,000+MSRP Vehicle likely to be a parent of 1 or more children unde
i ®.
[ \% Education Levels: Adults 18 or older Employment: Adults 18 or older |( \ Marital Status: Adults 18 or older
Some High School or Less (not graduate) -54%0% Employed Full-Time or Part-Time Single, Never Married
High School Graduate (12th grade or GED) Employed Full-Time (35 hours or more) “ Married _ﬁﬁ.aﬁ
t 11. 8 0.9%
Some College Credit (no degree) Employed Part-Time (less than 35 hours) Legally Separated 119%
a g 4
Associate's Degree (AA, AS, etc.) White Collar [ﬁgﬂ Divorced 95?3"
College Graduate (4 year college) 30.0% Blue Collar &fﬁ Widowed I. 2453%%
0 -
Postgraduate Degree 35.2% Work From Home (most of the time or always) &?‘ LGBTQ+ (net) I- 67';;):
6 2
1 who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos mWDC # who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos BWDC who plan to Buy or Lease a NEW $ 30K+MSRP Vehicle next 12mos mWDC
Top-20 Occupations: Adults 18 or older Entrepreneurs/Military Experience ;4 H'M' Stage in L]:fe: Adults 18 or older
173% 18% 9.0% 4.9% 4.3% 5.3% }0'5% 7.7% Parent of 1 or more Children under 18 _ 283;9.60%
. . 7.7%
o 12.2% smallBusiness Self-Employed  Current or Former Working Mothers _ 10.6%
9.9% Owner Military Service
s 5% 6.6%6.5% 6.4 Parent of 1 or more Children Under Age 2
I % 3% - S - - 5.5% .
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S & 4“ . S # & ¢ & & ' 15.6%
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@caredge 2025 8.4% or 376,789 of SEA DMA Adults 18 or older plan to Buy or Lease a NEW $S30K+MSRP Vehicle next 12mos.
n—cum-mhm Average A )
% Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos are 56.2% more likely
= to be a college graduate, 47.% more likely to work full-time, 33.6% more likely to be married, 76.8% more
Plan to Buyor Lelsen New$30 000+MSRP Vehicle likely to be a parent of 1 or more children unde
e ®.
* \% Education Levels: Adults 18 or older Employment: Adults 18 or older ( \ Marital Status: Adults 18 or older
Some High School or Less (not graduate) Employed Full-Time or Part-Time ' Single, Never Married 17.9%
High School Graduate (12th grade or GED) Employed Full-Time (35 hours or more) 6% Married HERs
" [7.7% 0.6%
Some College Credit (no degree) Employed Part-Time (less than 35 hours) Legally Separated 118%
Associate's Degree (AA, AS, etc.) White Collar m Divorced &6
College Graduate (4 year college) Blue Collar &;A’ Widowed l 15'1%%
. 2439 . 11.2%
Postgraduate Degree Work From Home (most of the time or always) ﬁ“ LGBTQ+ (net) B 13.6%
= who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos WSEA = who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos WSEA = who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos = SEA
TOP-ZO Occupations: Adults 18 or older Entrepreneurs/Military Experience ’*I,HM. Stage in Lffe_' Adults 18 or older
11.6%
i 9.6% 5.1% 7.9% 7.3% 9-3% Parent of 1 or more Children under 18 I 205 43.4%
18.6%  — - l L 13.4% .
) SmallBusiness Self-Employed  Current or Former Working Mothers - 7.8%
11.1%10.6% Owner Military Service 8.6%
_M% Parent of 1 or more Children Under Age 2 "4.5%
; 6"‘% o = 53’; % AN 2% 16926% 5o A% 26%2% \ 10% Mgy 21% 6% [ ga6% 25y 1.5% Parent of 1 or more Children Age 2-5 i _ 10.8%
o7 1.2 0.9514 L2KL2% 093A% o 50d.1% 15%10% i
T i i e En e o B e e " . 7% raass
e"‘& ,_6‘” d‘) ,_qu eh f .55"& & & 1“156‘ \(So ‘fi\ qﬁ #’é b‘!@a‘o &'5. 'F& f éP \&é“' &sﬁ'\o Blf\d. H@bg@ \;"A} Parent of 1 or more Children Age 6- 11 - 13.0% -
&
é‘f 0‘? & uép ;.(9 @e‘ \&# Qd_éf Q,!‘ﬁ &L (bd‘ * @é\ "\%’6 Parent of 1 or more Children Age 12 - 17 . 1 55262.3%
r d o5 & &S #’ 34. & &8 & &
é“é & ",‘*b 0y°°~ de‘ p"e d,zsq' & & 5&” 5"6 4 q"'? Parent of 1 or more Children in College - 8.4%
¢ 8,2:5" & & & ¥ f£ é&‘? o ¢ 6.2%
& & o
3 & S > . 16.9%
s Q"P%d‘ &oé,\?‘ @(A;# Grandparent of 1 or more Children under 18 _ 21.7%
4 R
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Qcutage 2025 8.6% or 403,129 of PHX DMA Adults 18 or older plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos.
g e Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos are 24.2% more likely
i to be a college graduate, 34.1% more likely to work full-time, 31.2% more likely to be married, 37.% more
Plan to Buy or Lease a New $30,000+MSRP Vehicle likely to be a parent of 1 or more children unde
e 9.
* \% Education Levels: Adults 18 or older Employment: Adults 18 or older ( \( ) Marital Status: Adults 18 or older
Some High School or Less (not graduate) - 8.01:52'0% Employed Full-Time or Part-Time 74.7% Single, Never Married
High School Graduate (12th grade or GED) Employed Full-Time (35 hours or more) 5&596 Married 57-29‘
Some College Credit (no degree) '2“ Employed Part-Time (less than 35 hours) ' Legally Separated I ig:
Associate's Degree (AA, AS, etc.) White Collar 47.2% Divorced
College Graduate (4 year college) ' Blue Collar Widowed .0.359.&6%
Postgraduate Degree 17.9% Work From Home (most of the time or always) LGBTQ+ (net) .25936%
who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos m PHX who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos m PHX = who plan to Buy or Leasea NEW $30K+MSRP Vehicle next 12mos mPHX
TOP-ZO OCCUPGﬁOHS.' Adults 18 or older Entrepreneurs/Military Experience ’*H’M. Stage in Lffe.‘ Adults 18 or older
. 16.2% -
185% 5.4% 6.8% 6.2% " 6.9% Parent of 1 or more Children under 18 34.7%
168 I 25.4%
— I . 4 —
12.5% Small Business Self-Employed  Current or Former Working Mathies - 7.9%
9.6% Owner Military Service "
% i 2.3% Parent of 1 or more Children Under Age 2 - 4 992'8%
’ AIRI% 500 2% :
5% 2.8% 24% 4% 2.4% 28% 3% 3% 2.6% i 2.3 " - ) 18.4%
17% 159 ) 1298 0% L79% 1308% | 6% 2an 1% 1192% g g% Parent of 1 or more Children Age 2- 5
I : I I Himmeom m momm om cm v — mi?fw
& & & & & o & A & & & P & & g o o Parent of 1 or more Children Age 6- 11 b4
0(, A o 4 & 3 b ¥ 1 0
& & 5 & & & K & S & 4 <& Parent of 1 or more Children Age 12 - 17
5 S & ‘-,«*" 4930 X 6"&“‘\ & & ﬁ"# P & @ iy & F N 14.9%
§ S & e « & ‘ < e 4.6%
P d,&& *3: n};ﬁ"ﬁ &,\\P 0,6“* < & u‘h “?&,\p a>o§ &‘5‘6“ v‘z& P e"f ;ff d & Parent of 1 or more Childrenin College B 3.5%
= &#b ‘»fﬁ ‘5\}“&‘ \#a‘“' Grandparent of 1 or more Children under 18 dggzﬁs 9%
& 9 o i
& < €
= who plan to Buy or Lease a NEW 530K+KOISRP Vehicle next 12mos d = PHX who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos mPHX

PHX DMA Scarborough R2 2024: Aug23-Aug24 Qual intab 140
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. o

(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $30,000 - $44,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): 545,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $60,000 or more)



7.3% or 19,026,492 of USA Adults 18 or older plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos.
Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos are 14.1% more likely to
own their home, 52.8% more likely to own a higher valued home, 10.3% more likely to have a single-family

Plan to Buy or Lease a New $30,000+MSRP Vehicle home, 11.8% more likely to have a dog.

N iy 2025
‘Selling Prices Hold Steady
_—

& Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4 {®™pPets in Home: Adults 18 or older

Single Family House (unattached)

Own a Dog

Townhouse or attached Home 9o

8.9%

Condominium e Ownaca
5.3% 'wn a Cat
Apartment
Own Second Home Mobile Home or Manufactured 2.5% Own other type of Pet
or Real Estate Howmie J 4.0%
Property .
= who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos B USA = who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos mUSA wwho plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos mUSA
_—
¢~ Value of Owned Home: Adults 18 or older Home Loans: Adults 18 or older
Average Value of Owned Home:
who plan to Buy or Lease a NEW $30K+MSRP Vehicle...
usa 5420,840
13.4% 12.9%

N = sl i

<$150K $150K-$200K  $200K-$250K  $250K-$300K  $300K-$350K

Home Mortgage Refinanced Home Equity Oown

$350K-$500K  $500K-$750K  $750K-S1M

®who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos musa Home Morrgege Loa"IHome Home{Pmpem
= Improvement  Outright (No
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A Casbdon w2025 5.9% or 449,105 of CHI DMA Adults 18 or older plan to Buy or Lease a NEW S$30K+MSRP Vehicle next 12mos.
R, T Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos are 4.5% more likely to
= = = own their home, 20.1% more likely to own a higher valued home, 5.7% less likely to have a single-family
Plan to Buy or Lease a New $30,000+MSRP Vehicle home, 51.5% more likely to have a dog.

Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4™ Pets in Home: Adults 18 or older
Single Family House (unattached) - .

Own a Dog

Townhouse or attached Home ' 9-1%

7.1%
Condominium ' 11.5% o cat
'wn a Ca

11.8% 6%

6.8%
1.0% 3.1% Apartment
4,397 WERKETE
Other Own SecondHome |  Mobile Home or Manufactured 5.5% Own other type of Pet
or Real Estate Home 1.8%
Property
= who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos m CHI w who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos WCHI » who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos WCHI
-~
24l Value of Owned Home: Adults 18 or older Home Loans: Adults 18 or older
Average Value of Owned Home:
who plan to Buyor Lease a NEW $30K+MSRP Vehicle...
CHI 5392,142
10.6%
11.4%
2.7%
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Qo i 2025 7.4% or 420,900 of WDC DMA Adults 18 or older plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos.
b é Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos are 20.% more likely to
== own their home, 19.% more likely to own a higher valued home, 29.7% more likely to have a single-family

Plan to Buv or Lease a New $30,000+MSRP Vehicle home, 9.8% more likely to have a dog.

Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4 {®pPets in Home: Adults 18 or older
Single Family House (unattached)
Own a Dog
Townhouse or attached Home i o
17.9%
Condominium {3'9% Own a Cat
wn a Ca
15.8% b0:4%
8.3%
4.2% 4.3% Apartment
3 VAR 245,967 |
Own Other Own Second Home Mobile Home or Manufactured =~ 0.2% Own other type of Pet
or Real Estate Home I 1.8%
Property
w who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos mWDC » who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos =WDC # who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos. "WDC

ff." Value of Owned Home: Adults 18 or older Home Loans: Adults 18 or older

Average Value of Owned Home:
who plan to Buyor Lease a NEW $30K+MSRP Vehicle...

woc 646,571

ﬂwMﬂ
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@cartdge

New Car Price Trends in 2025: Average
Selling Prices Hold Steady

*

2025 8.4% or 376,789 of SEA DMA Adults 18 or older plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos.
su Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos are 27.4% more likely to

own their home, 13.8% more likely to own a higher valued home, 19.7% more likely to have a single-family

Plan to Buy or Lease a New $30,000+MSRP Vehicle

home, 24.% more likely to have a dog.

Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older

®Pets in Home: Adults 18 or older

Single Family House (unattached)

61.9% Own a Dog

Townhouse or attached Home 8.2%
6.6%

Condominium f§ 9% o C
i wn a Cat

Apartment
4 %
Own OwnSecondHome |  Mobile Home or Manufactured = 1.9% Own other type of Pet
or Real Estate Home 5.3%
Property .
= who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos mSEA » who plan to Buy or Lease a NEW S30K+MSRP Vehicle next 12mos WSEA « who plan to Buy or Lease a NEW S30K+MSRP Vehicle next 12mos WSEA
S
24l Value of Owned Home: Adults 18 or older Home Loans: Adults 18 or older
Average Value of Owned Home: 29.8%
who plan to Buyor Lease a NEW $30K+MSRP Vehicle...
SEA 5802,023
20.2%

18.3%
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8.6% or 403,129 of PHX DMA Adults 18 or older plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos.
P“I Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos are 1.9% less likely to

own their home, 33.6% more likely to own a higher valued home, 12.9% more likely to have a single-family
home, 19.2% less likely to have a dog.

Plan to Buy or Lease a New $30,000+MSRP Vehicle
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it 2025 7.3% or 19,026,492 of USA Adults 18 or older plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos.
— Adults 18 or older who plan to Buy or Lease a NEW $S30K+MSRP Vehicle next 12mos are 12.4% more likely
o ‘ to look up D-I-Y advice online, 15.7% more likely to always vote in local elections, 24.8% more likely to
Plan to Buy or Leasea New $30,000+MSRP Vehicle belong to a gym, 33.1% more likely to fly domest
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. 2025 5.9% or 449,105 of CHI DMA Adults 18 or older plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos.
L e“l Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos are 1.5% more likely
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— to look up D-I-Y advice online, 1.6% more likely to always vote in local elections, 45.8% more likely to
Planto Buvor — New $30,000+MSRP Vehicle belong to a gym, 47.% more likely to fly domestic

al Activity: Adults 18 or older

Registered to Vote Democrat / Lean nepuhln:an;‘lean Independent / None

" (in District of ce) Democrat of These
- . Presidantial Elections: Always —

Tap-ZO past 30-days Online Lifestyle Activites: Adults 18 or older

Presidential Elections: 5 ;

ik Esacm.. s
ide Elections: i 271%

Recipes / Restaurant Health Onkipe Phone Do-it-vounelf  Medical Fitness/ Diet Home/ Apparel/  JobSearch/  Religion / Caneer Take Onkine  Education  Homework ﬂmlw( Parenting/ Phatography  Genealogy Online Dating
Planning Information / information Vi I vice s, informaton Garden ideas a5 Post resume iritys ment s s Bare \‘WOYVOW Famil vice h, rvice i -
A e e i o Sl M i st e i et Ghem oz P ) g Local lections: Alwey:
o ':::n:":’l‘ sl Local Elections: Sometimes |t
w who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos mCHI = who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos mCHI
(S
@&Topaa past 12-months Active Lifestyle Activites: Adults 18 or older % Past 12-months Domestic Airline Trips: Adults 18 or older
: ) 15.8%
ellllo = 500 12.5%

! 19.0%
ERLEl 195 857 15.8%

S58.9% |
Las. 5%|
4 trips _ 12.2%
13.0%
5-9trips FEyET] 8.5%

Batfestic past year:
Avg. # Domestic Flights: A IR

GAling-  lawnCare Gamening  Bicyding  Swimming  logging- Bowling  volimtesr  Belongto  Sewing- Hiking - Boating  Groupfimass  Aduk Golf  Yoga-pistes Basketbadl camping  camgwerof  followa  Competitive softbaill - Football Tennis Organized  Snow skimg-  Munting
outdeor [Flowersar Running work  Hesithckibor cnmfts  Backpacking class. continuing Aging Parent  Weight Loss Video Gaming Baseball Road Race Snowboarding
cooking Vegetsbles| Gym educstion orkeistive  pmzrm s,
Marathon,
W who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos WCHI ec)

CHI DMA Scarborough R2 2024: Aug23-Sep24 Qual Intab 187
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, inc. LLC, All rights reserved.

(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $30,000 - $44,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): 545,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $60,000 or more)



e s 2025 7.4% or 420,900 of WDC DMA Adults 18 or older plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos.

i % Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos are 7.7% more likely
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8.4% or 376,789 of SEA DMA Adults 18 or older plan to Buy or Lease a NEW S30K+MSRP Vehicle next 12mos.
Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos are 19.5% more likely
to look up D-I-Y advice online, 13.2% more likely to always vote in local elections, 48.7% more likely to
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8.6% or 403,129 of PHX DMA Adults 18 or older plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos.
-~ EPHN

° Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos are 21.5% more likely

to look up D-I-Y advice online, 4.5% less likely to always vote in local elections, 21.7% less likely to belong
Plan to Buy or Leaseu New $30,000+#MSRP Vehicle to a gym, 22.5% more likely to fly domesti
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@ CarEdge
New Car Price Trends in 20285: Average
Steady

past yr.,, 10.% less likely to smoke cigarettes

7.3% or 19,026,492 of USA Adults 18 or older plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos.
Adults 18 or older who plan to Buy or Lease a NEW S30K+MSRP Vehicle next 12mos are 4.3% more likely to
use QSRs past mo., 19.% more likely to use Sit-Down Restaurants past mo., 36.% more likely to use Casinos

Past 30-days QSR Users: Adults 18 or older
o [ T

1time

2times
3times
4 times

11.5%

Stimes

= who plan to Buy or Lease a NEW $ 30K+ MSRP Vehicle next 12mos musa
Avg. Monthly QSR Meals:

8.4%
11.0%
7%
6 -9times rv;

10 times or more

Total Monthly QSR Users:
91.4% 87.7%

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

15.8%

1time

2 times

3times

4 times

5 times

6-9times

10times or more

= who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos
Avg. M

mUSA

Total Monthly Sit-Down Restaurant Users:
88.9% 74.7%

hly Sit-Down R ant Meals:

Drank Past 30-days: Adults 18 or older

a75

Liquor
Any Type of Beer
Wine pg

Domestic Regular Beer

Domestic Light Beer
"
Microbrew / Craft Beer m:.ﬁim

Top-10 Cuisines: Adults 18 or older

iﬂown Restaurants Used Past 30-days)
i i
Pizza.

Caffee akan Indian /  Wings/ Bagel/

Thai/ Bugers/ Dowst/
ther  sporsBar  Bakery
asian

Mexican Chinese Upsale Steakhouse
ouse /

Coffen mar

= who plan to Buy or Lease a NEW $30K+MSRP Vehide next 12mos. musA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who plan to Buy or Lease a NEW $30K+ MSRP Vehicle... (RSB STUNNNNN 21.

v [ 18.6%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Stage Show / Concert

Sports Betting

Other Gambling

Spa Casinos visited past 12 months: Yes
® who plan to Buy or Lease a NEW $30K+ MSRP Vehicle next 12mos mUSA ® who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos mUSA
USA USA Projection Scarborough R1 2024: Jan23-Aug24 Qual Intab 1,727
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R1 2024: Jan23-Aug24 Qual Intab 23,243

(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $30,000 - $44,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): 545,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $60,000 or more)

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis

Cigarettes Vape

# who plan to Buy or Lease:a NEW $30K+MSRP Vehicle next 12mos muUsA



@carcage 2025

New Car Price Trends in 20251 Average
Selling Prices Hoid Steady
E — c“l

Plan to Buy or Lease a New $30,000+MSRP Vehicle

Casinos past yr., 57.8% less likely to smoke cigaret

5.9% or 449,105 of CHI DMA Adults 18 or older plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos.
Adults 18 or older who plan to Buy or Lease a NEW $S30K+MSRP Vehicle next 12mos are 3.8% more likely to
use QSRs past mo., 20.3% more likely to use Sit-Down Restaurants past mo., 44.4% more likely to use

30-days QSR Users: Adults 18 or older
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é Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos are 5.% more likely to
= use QSRs past mo., 14.4% more likely to use Sit-Down Restaurants past mo., 51.8% more likely to use
Plan to Buy or Lease a New $30,000+#MSRP Vehicle Casinos past yr., 15.8% less likely to smoke cigarett

[ 7.4% or 420,900 of WDC DMA Adults 18 or older plan to Buy or Lease a NEW $S30K+MSRP Vehicle next 12mos.
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Any Type of Beer Bar/ Nightclub
Wine Table Games (Craps, Poker, etc.)

Imported Beer Upscale Restaurant
Domestic Regular Beer Stage Show / Concert
Domestic Light Beer - v Sports Betting
Microbrew / Craft Beer 1%12;% ' Spa
Other Gambling

Casinos visited past 12
® who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos EWDC ® who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos =WDC

DMA Scarborough R2 2024: Aug23-Sep24 Qual Intab 453
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/ Cannabis Cigarettes Vape

= who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos =WDC

(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $30,000 - $44,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): 545,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $60,000 or more)



N s 2025 8.4% or 376,789 of SEA DMA Adults 18 or older plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos.
SefingPrieselhiie Suesdy Z v"- ; su Adults 18 or older who plan to Buy or Lease a NEW S$30K+MSRP Vehicle next 12mos are 13.7% more likely
=== S to use QSRs past mo., 25.8% more likely to use Sit-Down Restaurants past mo., 11.4% more likely to use

Plan to Buy or Lease a New $30,000+MSRP Vehicle Casinos past yr., 35.4% more likely to smoke cigare

Past 30-days QSR Users: Adults 18 or older |Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Ad u!ts 18 or older

- it-Down Restaurants Used Past 30-days)
. l | 1time [ ] » 1time l I

nexican

10.2%

2 times

12.7% I 2 times

3 times

3times

13.7%
4 times 12.0% 4 times

5times 10.4% 5 times

6-9times 6-9times

Coffee  chinese indian/ Sagel/ mia  sefoos wings/ Upscale

\ |

House | Tha/  Doaut/ Burgers /
10 times or more 10 times or more coffee Bar :lnb:: Bakery sports Bar
= who plan to Buy or Leasea NEW $30K+MSRP Vehicle next 12mos mSEA ® who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos WSEA ® who plan to Buy or Lease a NEW $30K+MSRP Vehi cle next 12mos. mSEA

Total Monthly QSR Users: e Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
88.8% 70.7% who plan to Buy or Lease a NEW $30K+MSRP Vehicle... SESSINNIIN 24.3%
L | v KR R Z o 1.4%

Drank Past 30-days: Adults 18 or older Past 12 months Casino Activities: Adults 18 or older |Used Past 30-days: Adults 18 or older
Liguor Slot Machines & 29
Any Type of Beer Upscale Restaurant

32.7%

Wine W Bar / Nightclub
Imported Beer W Table Games (Craps, Poker, etc.) 11.4%
Domestic Regular Beer Stage Show / Concert W

Domestic Light Beer - v Sports Betting g 5;0 5.3%
Microbrew / Craft Beer m 27.1% ' Spa W 11.69
Other Gambling W 8% Casinos visited past 12
® who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos WSEA ® who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos = SEA

SEA DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 363
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Mari / Cannabis Cigarettes Vape

® who plan to Buy or Lease a NEW S30KsMSRP Vehicle next 12mos mSEA

(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $30,000 - $44,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): 545,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $60,000 or more)



e e, 2025 8.6% or 403,129 of PHX DMA Adults 18 or older plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos.

T n Adults 18 or older who plan to Buy or Lease a NEW S30K+MSRP Vehicle next 12mos are .3% more likely to
— r“l use QSRs past mo., 13.1% more likely to use Sit-Down Restaurants past mo., 19.8% more likely to use

Plan to Buy or Lease a New $30,000+MSRP Vehicle Casinos past yr.,, 41.3% less likely to smoke cigarett

Past 30-days QSR Users: Adults 18 or older |Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older

% (sit-Down Restaurants Used Past 30-days)
I 1 time € 1 time
o 2%

i'hihilﬁl

2 times

8.79
4 times mﬁ 4 times
5times % 5 times
10times or more “ 10times or more

Mexian Chinese  Pizra  Coffee  mafan  Wings/ indian/ Upscale Steakhouse Seafood
House / Bugers/  Tha/
Cotfes Bar Sports Bar  Other
= who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos = PHX ® who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos W PHX = who planto Buy or Lease a NEW S30K+MSRP Vehidle next 12mos mPHX
Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users:  Avg. hly Sit-Down ant Meals: Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
90.2% 89.9% - 87.3% 77.2% 10 plan to Buy or Lease o NEW. vehicie... I 12.9%
- .
Drank Past 30-days: Adults 18 or older Past 12 months Casino Activities: Adults 18 or older |Used Past 30-days: Adults 18 or older

Wine Bar / Nightclub
Imported Beer Table Games (Craps, Poker, etc.)
Domestic Light Beer Stage Show / Concert M 16.6¢
Domestic Regular Beer v v Sports Betting W 15.4%
Microbrew / Craft Beer m_ol;’s‘sﬁ i Other Gambling ] 2_“%5'1%

1.6% Casinos visited past 12 Yes 1a [ Cannabis Cigarettes

= who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos WPHX = who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos m PHX

DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 140
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= who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos wPHX

(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $30,000 - $44,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): 545,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $60,000 or more)
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Plan to Buy or Leasea New$30,000+M_§RP Vehicle

7.3% or 19,026,492 of USA Adults 18 or older plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos.
Adults 18 or older who plan to Buy or Lease a NEW $S30K+MSRP Vehicle next 12mos are 27.4% more likely to

have a 401K, 5.3% more likely to have an Auto Loan, 50.3% more likely to Invest/Trade Stocks Online, 4.9%
less likely to pay with their Debit Card.

Investments Owned: Adults 18 or older

401K Plan  pprsen 26.8%

IRA (Individual Retirement Account)
Stocks or Stock Options
Matual Funds s

21.8%
Money Market Funds . 13.8%

Other (Crypto / NFTs / Metals, etc.) 11.11::%

529 Plan / College Savings Plan o 5_5%14‘0%

Second Home or Real Estate Property m MUSX
m who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos mUSA

Checking Debitor ATM  Savings

Financial Services Has and/or Uses: Adults 18 or older

31.6%

h h - e -
Mobile Cnline Bill Home

Credit Card Online

Auto Loan Money  Certificates of Studentlcan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan

= who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos mUSA

Professional Services Used*: Adults 18 or older

Tax Preparation Service

Financial Planner -
48 341 833

Online Investing / Stock Trading 41‘ st 1505
639, 9%

Accountant %
Insurance Agent at a Local Office (not online) 2.6 1159. .
8.5%
Real Estaty nt
sifieliye
: 6.6%
—_ ]
(*Past 12 Months)

11%
m who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos mUSA

USA USA Projection Scarborough R1 2024: Jan23-Aug24 Qual Intab 1,727
All Graphs and HBIA| Data Modeling Copyright © 2025 Hubbard Broadcasting, Ine. LLC. All rights reserved.

Divorce / Family Attorney r'ﬂ'ﬁ%

'E'Past 3-Months Payment Methods Used: Adults 18 or older

: 8.0%
h = i

Google Pay  Store Credit  Discover American  Facebook Samsung Pay Square Cash
Card Express Messenger

= who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos W USA

PayPal Debit Card Venmo Zelle

MasterCard  Apple Pay  Cash App

USA Projection Scarborough R1 2024: Jan23-Aug24 Qual intab 23,243

(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $30,000 - $44,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): 545,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $60,000 or more)



R 2025 5.9% or 449,105 of CHI DMA Adults 18 or older plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos.
=] Adults 18 or older who plan to Buy or Lease a NEW $S30K+MSRP Vehicle next 12mos are 45.3% more likely to
: s — have a 401K, 9.9% less likely to have an Auto Loan, 45.5% more likely to Invest/Trade Stocks Online, 7.4%
Plan to Buy or Lease a New $30,000+MSRP Vehicle more likely to pay with their Debit Card.
“ﬁalnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

401K plan

IRA (Individual Retirement Account)

3,022,537 39.9%

Stocks or Stock Options
Mutual Funds W B
Money Market Funds s
Bonds m 2.6%

Other (Crypto / NFTs / Metals, etc.) m% 36:0%.

h h R - e

529 Plan / College Savings Plan 8.6% Checking Debitor ATM  Savings  CreditCard  Online Mobile online Bill Home Auto loan Certificatesof  Money  Studentloan Personal Loan Refinanced  Home
Account card Account Banking Banking Paying Mortgage Deposit(CDs)  Market Home  Improvement
Second Home or Real Estate Property E ALES Account Mortgage Loan o Home
5.8% Equity Loan
m who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos m CHI ® who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos mCHI

Professional Services Used*: Adults 18 or older y'l_a'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service

15.6%
1 32 13.7%

Insurance Agent at a Local Office (not online) - pekeire 12 .
12.
7.5%
7.5%
3.5%

2,155,434 2

Accountant

Real Estate Agent

Estate Planning

T% R0 21.5%) 7.4%
-h el Bl i

- - 1.4% (*Past 12 Months) VisA PayPal Debit Card  MasterCard Zelle Venmo Apple Pay CashApp  StoreCredit Discover  GooglePay  American Facebook Samsung Pay Square Cash
Divorce / Family Attorney L% Card Express Messenger
® who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos HCHI m who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos mCHI

CHI DMA Scarborough R2 2024: Aug23-Sep24 Qual Intab 187
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $30,000 - $44,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): 545,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $60,000 or more)



e P resausasg 2025

7.4% or 420,900 of WDC DMA Adults 18 or older plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos.
e Tt E wne Adults 18 or older who plan to Buy or Lease a NEW $S30K+MSRP Vehicle next 12mos are 34.7% more likely to
‘ have a 401K, 24.% more likely to have an Auto Loan, 52.5% more likely to Invest/Trade Stocks Online, 8.8%
P less likely to pay with their Debit Card.

“ﬁ‘mvestments Owned: Adults 18 or older
401K Plan

IRA (Individual Retirement Account)

Plan to Buy or Lease a New $30,000+MSRP Vehicle

N M Financial Services Has and/or Uses: Adults 18 or older

2,381,707 41.1%

Stocks or Stock Options
Mutual Funds ,_mw'ox
Money Market Funds s.f oo
529 Plan / College Savings Plan m .2%
Bonds ;;;zz‘

Other (Crypto / NFTs / Metals, etc.) 53:1 e 12233;

14.2% 15

5%
8.8%

Checking Debitor ATM  Savings Credit Card Online

Mobile Online Bill Home Auto Loan Certificates of Studentloan Refinanced Personal Loan  Home
- Account card Account Banking Banking Paying Mortgage Deposit (CDs) Home Improvement
- Account Mortgage Loan or Home
Second Home or Real Estate Property m i Ut
mwho plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos mWDC ® who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos mWDC
Professional Services Used*: Adults 18 or older

Py Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service

1,306,652 23.0%

Online Investing / Stock Trading 1047288 18.4%

Financial Planner

1,028,440 18.1%

Accountant 5%

9.4%

S——— L2 o o

7.0%
Real Estate Agent @w‘
8.2%
Estate Planning m

*past 12 Month: visA
Divorce / Family Attorney rﬁ;‘m L iithe)

® who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos

17.8%) 7.6%
= [

Venmo MasterCard  Apple Pay CashApp  GooglePay  American Discover  Store Credit
Express card
mWDC u who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos mWDC
WDC DMA Scarborough R2 2024: Aug23-Sep24 Qual Intab 453
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Debit Card Facebook  Square Cash Samsung Pay
Messenger

(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $30,000 - $44,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): 545,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $60,000 or more)



8.4% or 376,789 of SEA DMA Adults 18 or older plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos.
Adults 18 or older who plan to Buy or Lease a NEW $S30K+MSRP Vehicle next 12mos are 40.1% more likely to

have a 401K, 2.6% more likely to have an Auto Loan, 60.7% more likely to Invest/Trade Stocks Online, 19.8%

@ Cartdge Aversge 2025
Steady 5 X

Plan to Buy or Lease a New $30,000+MSRP Vehicle less likely to pay with their Debit Card.

“ﬁalnvestments Owned: Adults 18 or older
401K Plan
IRA (Individual Retirement Account)
Stocks or Stock Options

27.0%

Financial Services Has and/or Uses: Adults 18 or older

Mutual Funds

18.6%

Money Market Funds mzn.z%

Other (Crypto / NFTs / Metals, etc.) 11;‘9;

18.2%

11.9%
“120.35%) 9.8%
. e

- o o3 2 w14 ;
Second Home or Real Estate Property m% Checking Debitor ATM  Savings  CreditCard  Online Mobile online Bill Home Autoloan  Money  Certificates of Studentloan Personal Loan Refinanced  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit (CDs) Home  Improvement
529 Plan / College Savings Plan E 9% Account Mortgage Loan o Home
i 6.9% Equity Loan
m who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos m SEA w who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos W SEA

Professional Services Used*: Adults 18 or older 'E'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service  pumpes T

Online Investing / Stock Trading

-|

08,000 17.9%

Financial Planner 778001 17.2%

Insurance Agent at a Local Office (not online) - Bt 6?‘;% . .

5.8%
Real Estate Agent E"-”‘

7.7%
5.6% 6.6% 43% 5.6% 3¢

5.0% 4
Estate Plonning [ o - : 4 o P e o
) " 2.9% (*Past 12 Months) Debit Card Venmo Zelle Cash App American  Store Credit  Discover Facebook  Square Cash Samsung Pay
Divorce / Family Attorney 1.0% Express Card Messenger
W who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos N SEA m who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos HSEA

SEA DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 363
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $30,000 - $44,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): 545,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $60,000 or more)
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MNew Car Price Trends in 2025: Average
Selling Prices Hold Steady

Y .

8.6% or 403,129 of PHX DMA Adults 18 or older plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos.
Adults 18 or older who plan to Buy or Lease a NEW $S30K+MSRP Vehicle next 12mos are 11.6% less likely to

have a 401K, 15.6% more likely to have an Auto Loan, 13.1% more likely to Invest/Trade Stocks Online, 18.3%
P!an to Buy or Lease a New $30,000+MSRP Vehicle more likely to pay with their Debit Card.

Investments Owned Adults 18 or older
401K Plan
IRA (Individual Retirement Account)
Stocks or Stock Options
Mutul Funds m

Other (Crypto / NFTs / Metals, etc.) T 13;;5%

2 141%
Money Market Funds 1.9%
8.5%
Bonds

N M Financial Services Has and/or Uses: Adults 18 or older

9.2% 10.1%

e 6.3% 53% E
Ry R
0% e ; 1x0cr 20snc ; 5 ase
Second Home or Real Estate Property 3'2% Debitor ATM  Checking savings  Credit Card online Mobile Online Bill Home Auto Loan Money  Studentloan Certificates of Refinanced Personal Loan  Home

card Account Account Banking Banking Paying Mortgage Market Deposit(CDs)  Home Improvement

529 Plan / College Savings Plan &_996 Account Mortgage Loan o Home

G 6.1% Equity Loan
mwho plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos m PHX ® who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos m PHX

Professional Services Used*: Adults 18 or older 'E'Past 3-Months Payment Methods Used: Adults 18 or older

Online Investing / Stock Trading
2% @
m -
08 4.9%
Real Estate Agent 5.7%
8.0%
5.4%

*Past 12 Month. VisA Debit Card PayPal Zelle Venmo
Divorce / Family Attorney e 037 (*Pas onths) VP

Insurance Agent at a Local Office (not online)

Accountant

Estate Planning

MasterCard ~ Apple Pay CashApp  Google Pay Store Credit  American Discover Facebook Samsung Pay Square Cash
0.9% Card Express Messenger
m who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos B PHX m who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos m PHX

PHX DMA Scarborough R2 2024: Aug23-Aug24 Qual intab 140
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $30,000 - $44,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): 545,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $60,000 or more)



Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos spend an average of 3 days, 1

hours, 36 minutes and 39 seconds each week with All Forms of Media.
87.3% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos spend an avg. of 8 hours and 9 minutes
each week listening to All Local AM/FM Radio, representing 9.7% of totaltime spent with all forms of Media.

‘E..t.mmm...... 2025

96.2%

Avg. H:M:S/weekwith All Forms of
Media: Adults 18 or older

usage 54.0%
Usa

who plan to Buyor Lease a
NEW $30K+MSRP Vehicle
next 12mos

.

® who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos HUSA

USA  USA Projection  Scarborough R12024:Jan23-Aug24 ~ Qual Intab 1,727 USA Projection  Scarborough R12024:lan23-Aug24 ~ Qual Intab 23,243 Hubbq rca =oree! Everything
All Graphs and scefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC, All rights reserved, el s e for Anything

(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $30,000 - $44,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): 545,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $60,000 or more)
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hours, 58 minutes and 17 seconds each week with All Forms of Media.

I;Ian to Buy or Lease a New $30,000+MSRP Vehicl

c l Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos spend an average of 2 days, 20

93.1% of Adults 18 or older who plan to Buy or Lease a NEW 530K+MSRP Vehicle next 12mos spend an avg. of 8 hours and 7 minutes
each week listening to All Local AM/FM Radio, representing 11.% of total time spent with all forms of Media.

-

Concurrent
usage %:

® who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos
CHI DMA Scarborough R2 2024: Aug23-Sep24 Qual Intab 187 CHICAGO DMA Scarborough R2 2024: Aug23-Sep24 Qual intab 3,420 Hubba rd
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

m CHI

BROADCASTING

Avg. H:M:5/week with All Forms of Media:

Adults 18 or older
69:05:25
who ;kﬁ% %mor Leasea CHI
NEW $30K+MSRP Vehicle next

12mos

Share of Everything
for Anything _

(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $30,000 - $44,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): 545,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $60,000 or more)




o i e mssiat 2025 Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos spend an average of 2 days, 21
':"""f""m hours, 9 minutes and 45 seconds each week with All Forms of Media.

= 85.3% of Adults 18 or older who plan to Buy or Lease a NEW 530K+MSRP Vehicle next 12mos spend an avg. of 8 hours and 2 minutes
Plan to Buv or Lease a New s30,000fMSRP Vehicle each week listening to All Local AM/FM Radio, representing 9.9% of total time spent with all forms of Media.

Avg. H:M:5/week with All Forms of Media:

Weekly m"‘

Reach Adults 18 or older
64:37:00
concurrent
Usoge K o Wﬁ%gz‘#or Leasea WDC
NEW $30K+MSRP Vehicle next

12mos

= who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos m WDC

WDC  DMA  Scarborough R22024: Aug23-Sep24  Qual Intab 453 WASHINGTON, DC DMA Scarborough R2 2024: Aug23-Sep24 Qual intab 5557 HUbe rd Share of Everything

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. el oo s il o for Anything _

(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $30,000 - $44,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): 545,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $60,000 or more)




ool MM A 2025
o e

hours, 47 minutes and 58 seconds each week with All Forms of Media.

80.8% of Adults 18 or older who plan to Buy or Lease a NEW 530K+MSRP Vehicle next 12mos spend an avg. of 7 hours and 9 minutes
each week listening to All Local AM/FM Radio, representing 8.4% of totaltime spent with all forms of Media.

E Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos spend an average of 2 days, 20

Plan to Buy or I.elsea New $30,000+MSRP Vehicl

92.5%

Avg. H:M:S/week with All Forms of Media:

Adults 18 or older
Concurrent
usoge ¥ who ﬂaﬂ%&%l’;‘i orLeasea SEA
NEW $30K+MSRP Vehicle next
% of Total 12mos
Weekly H:M:

52.7% 52.5%

31.1%

® who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos m SEA

SEA DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 363 SEATTLE-TACOMA DMA

Scarborough R2 2024: Aug23-Aug2d  QualIntab 3,860 HUbbCII" Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

for Anything _
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(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $30,000 - $44,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): 545,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $60,000 or more)




@ Soine aenge 2025 Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos spend an average of 3 days, 6
- n hours, 21 minutes and 40 seconds each week with All Forms of Media.
et 90.1% of Adults 18 or older who plan to Buy or Lease a NEW 530K+MSRP Vehicle next 12mos spend an avg. of 8 hours and 23 minutes
Plan to Buy or Lease a New $30,000+MSRP Vehicle each week listening to All Local AM/FM Radio, representing 9.7% of total time spent with all forms of Media.

95.5% Avg. H:M:5/week with All Forms of Media:
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R 2025 Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos spend an average of 2 days, 6
e hours, 52 minutes and 7 seconds each week with All Forms of Ad-Supported Media.
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TN b s 2025 Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos spend an average of 2 days,
g cnl hours, 8 minutes and 48 seconds each week with All Forms of Ad-Supported Media.
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|
86.1% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos spend an avg. of 7 hours and 11 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 12.6% of total time spent with all forms of Ad-Supported Me
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B E hours, 6 minutes and 35 seconds each week with All Forms of Ad-Supported Media.
77.4% of Adults 18 or older who plan to Buy or Lease a NEW 530K+MSRP Vehicle next 12mos spend an avg. of 6 hours and 20 minutes
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Selling Prices Hold Steady

hours, 6 minutes and 25 seconds each week with All Forms of Ad-Supported Media.
77.% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos spend an avg. of 5 hours and 41 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 8.7% of total time spent with all forms of Ad-Supported Medi
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Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos spend an average of 2 days, 13

hours, 44 minutes and 51 seconds each week with All Forms of Ad-Supported Media.
84.3% of Adults 18 or older who plan to Buy or Lease a NEW S30K+MSRP Vehicle next 12mos spend an avg. of 7 hours and 23 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 10.1% of total time spent with all forms of Ad-Supported Me
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| Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos spend an average
of 7 hours and 50 minutes each day with All Forms of Ad-Supported Media. 80.7% listen to Local
AM/FM Radio for an avg. of 58.5 minutes/day. (Local Radio delivers 10.% of Time with Ad-Supported Media.)
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2025

Plan to Buv or Lanse a New $30,000+MSRP Vehicle

Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos spend an average
of 7 hours and 1 minutes each day with All Forms of Ad-Supported Media. 86.1% listen to Local
AM/FM Radio for an avg. of 61.6 minutes/day. (Local Radio delivers 12.6% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older To,

(average week)
Grocery Stores

Local AM/FM Radio

search (Google, Bing, etc.)
News/Weather/Sports (Websites/Apps)
Billboards & Signs (Weekly Drivers)
Email/Text/IM/Zoom,etc. (Personal & Work)

king/Financial/Real (Websites /Apos)

g/ /
Facebook

Local TV Stations.

Non-Premium Cable TV Networks

Gas $tations/Convenience Stores
Games/Fantasy/Betting Sites

Instagram

Toral persans.

OB e " v, Hourssinutesdey wich Al

Forms of Media: Adults 18 or older

whe plan to Buy or Leasea
NEW $ 30K+ MSRP Vehicle
next 12mos

it —

= who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos

mCHI

% Time s

ne:

p-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local AM/FM Radio
69.7

Local TV Stations

8.7 Email/Text/IM/

Zoom,ete.
(Personal & Work)
40.6

(Google,
Bing, etc.)

Games
Fantasy/
Betting

Sites

Billboards & Signs
{Weekly Drivers)
69.9

Spo
(W...

Facebook
30.6

3%

Local AM/FM Radio Facebc
70.9 52

Search

Local TV Stations
109.8 (Google,
Bing, etc.)

27.8

Billboards & Signs
(Weekly Drivers)
48.7

Instagra...
25.5

Ne..

Gam.., ;
W..

Fant..
Betting
Sites

Email/Text/IM/
Zoom,etc.
(Personal & Work)

Non-Premium C
N ork
5.0

W.. B.

® who plan to Buy or Lease a NEW $30K+MSRP

Vehicle next 12mos HCHI

Top-13 Aﬂ Forms of Ad-Supported Media (Persons & % Reach): Adults 18 or older

Grocerv srores

Search (Google, Bing, etc.)
News/Weather/Sports (Websites/Apps)
Local AM/FM Radio

Billboards & Signs (Weekly Drivers)
Email/Text IM/Zoom,etc. (Personal & Work)
Facebook

Local TV Stations

Non-Premium Cable TV Networks

Gas Stations/Convenience Stores
Shopping (incl. Food/Auctions/Travel, etc.]
Instagram

Restaurants & Bars.

CHI DMA

Totol Persons:
m_m
i —
_!!-HI

(¢ 2eczac!

Forms of Ad-Supported Media:
Adults 18 or older

® who plan to Buy or Leasea NEW $30K+MSRP Vehicle next 12mos
Scarborough R2 2024: Aug23-Sep24 Qual Intab

who plan to Buy or Lesse a
NEW $30K+MSRP Vehicle
next 12mos

WCHI
187

m’m_ - m
i

Top-13 All Forms of Ad-Supported Media (% Time Spent &
{averoee Doy

i
i

Avg. Minutes/day Spent): Adults 18 or older

8.9%

Cable TV N
47.2

Local AM/FM Radio
61.6

Search
(Google, Bing,

Shopping
{incl

Fooc

Email/Text/IM/
Zoom,ete.
(Personal &
Work)

Auctions..

News/
Weather...
Billboards & Signs
(Weekly Drivers)

69.9 Grocer...

Billboards &
Signs (Weekly
Drivers)
48.7

Local AM/FM Radio
66.1

Shopping
(incl
) Food

TV Stations

104.2

Local

Restaur...
& Bars

ium Cable TV EmailfText/IN/
Zoom,etc.
2.2 (Personal &...

Non-Pre
Networks News/

Weather...

m who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadeasting, Inc. LLC. All rights reserved.

(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $30,000 - $44,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): 545,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $60,000 or more)

u CHI
® Share of Everything



@carcage

New Car Price Trends in 2025: Average

2025

Plan to Buy or Lease a New $30,000+MSRP Vehicle

E’ = wnc

Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos spend an average
of 7 hours and 26 minutes each day with All Forms of Ad-Supported Media. 77.4% listen to Local
AM/FM Radio for an avg. of 54.4 minutes/day. (Local Radio delivers 9.4% of Time with Ad-Supported Meg

fia.)
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Plnn to Buv or Lease a New $30,000+MSRP Vehicle

2025

Adults 18 or older who plan to Buy or Lease a NEW S$S30K+MSRP Vehicle next 12mos spend an average
of 7 hours and 9 minutes each day with All Forms of Ad-Supported Media. 77.% listen to Local

AM/FM Radio for an avg. of 48.8 minutes/day. (Local Radio delivers 8.7% of Time with Ad-Supported Mec

dia.)
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Plnn to Buy or Lease a New $30,000+MSRP Vehicle

2025

Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos spend an average
of 8 hours and 49 minutes each day with All Forms of Ad-Supported Media. 84.3% listen to Local
AM/FM Radio for an avg. of 63.4 minutes/day.(Local Radio delivers 10.1% of Time with Ad-Supperted Media.)
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15,362,160 or 80.7% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next
12mos listen to Ad-Supported Local AM/FM Radio for an average of 58.5 minutes every day
representing 39.3% of all time spent daily with Ad-Supported Audio.
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386,661 or 86.1% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next
12mos listen to Ad-Supported Local AM/FM Radio for an average of 61.6 minutes every day
representing 33.6% of all time spent daily with Ad-Supported Audio.
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325,690 or 77.4% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next
12mos listen to Ad-Supported Local AM/FM Radio for an average of 54.4 minutes every day
representing 39.8% of all time spent daily with Ad-Supported Audio.
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older
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289,951 or 77.% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next
12mos listen to Ad-Supported Local AM/FM Radio for an average of 48.8 minutes every day
representing 34.8% of all time spent daily with Ad-Supported Audio.
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older .
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339,759 or 84.3% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next
12mos listen to Ad-Supported Local AM/FM Radio for an average of 63.4 minutes every day
representing 47.2% of all time spent daily with Ad-Supported Audio.
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S e 2025 289,951 or 77.% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next
s 12mos listen to Ad-Supported Local AM/FM Radio for an average of 48.8 minutes every day
representing 34.8% of all time spent daily with Ad-Supported Audio.
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339,759 or 84.3% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next
12mos listen to Ad-Supported Local AM/FM Radio for an average of 63.4 minutes every day
representing 47.2% of all time spent daily with Ad-Supported Audio.

Plnn to Buv or Lease a New $30,000+MSRP Vehicle

84.3%

Weekly
Reach %

81.1%

Avg. Hours+Minutes/day with Ad-Supported
Audio: Adults 18 or older

"Share of Ad-Supported Audio" 214

who plan to Buy or Lease a PHX
NEW $30K+MSRP Vehicle
next 12mos
0,
23.6% 21.3% 22.0%
9.9% g5y 799 9:2% 8.5% 73%

Weekl 4.0%
b ‘ . ° 21% 2.1% 2.1%
sl 4.8% 5 2% 6.6% s. 7% a . 0.3%
Reached: 3,782,291 832,068 1,026,473 R 394,905 430,527 ; 296,634 5 395,313 340,040 98 894 1,124 98,507

Local AM/FM YouTube Music Podcasts TV Music AII Others Spotify Pandora Amazon Music SlnusXM iHeartRadio
S:;;a::i Radio Channels

® who plan to Buy or Lease

PHX DMA

q q 2z EZE = EEE o: EEE
a NEW $30K+MSRP Vehicle next 12mos m PHX

Scarborough R2 2024: Aug23-Aug24 Qual Intab 140

PHOENIX DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 2,268
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

* Share of Everything

(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $30,000 - $44,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): 545,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $60,000 or more)



@carcose
New Car Price Trends in 2025 Average
Selling Prices Hold Steady

2025

15,362,160 or 80.7% of Adults 18 or older who plan to Buy or Lease a NEW $S30K+MSRP Vehicle next
12mos listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic
Hits, Pop Contemporary Hit Radio, Country, and Classic Rock.
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.......«...u...m listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop
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Plan to Buy or Lease a New $30,000+MSRP Vehicle
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325,690 or 77.4% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Urban AC, Adult Contemporary, All
News, Classic Rock, and Classic Hits.

Local AMI/FM Rad:o Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

{Average Week]
Adult Contemporary

News/Talk/Information

All News

Classic Hits

Country

Urban AC

Pop Contemporary Hit Radio
Classic Rock

Contemporary Christian
Rhythmic Contemporary Hit Radio
Alternative

Urban Contemporary
Classical

—m-

sz 1
S —
M-ﬂﬂ"'
-lﬁ.ﬂ-

Avg. Hours+Minutes/day with Local
AM/FM Radio: Adults 18 or older

N

who plan to Buy or Leasea WwoC
NEW $30K+MSRP Vehicle
next 12mos
® who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos EWDC

Contemporary

News/Talk/

Information ful

23.7 _Al ult
Conte...

17.5

Classical

5t Pop Contemporary
229 P 18.2

Hit Radio

News/Talk/
Information
218

Country
21.7

Classic Hits
20.7

Urban
Contemporary
19.1

Contemporary
Christian
20.5

Urban AC
20.3

Classical
19.0

nporary
Hit Radio
19.1

Adult
Conte..
18.5

All News
186

Pop Con
Hit Radio
17.6

mporary

# who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos

EWDC

Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older

(Averoge week)
Adult Contemporary

All News

Classic Hits

Country

Urban AC

Pop Contemporary Hit Radio
Classic Rock

Rhythmic Contemporary Hit Radio
Alternative

Urban Contemporary

Hot AC
News/Talk/Information

All Sports

wbpc

# who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos
DMA

T g RPTAF ™ . Hoursshinutes/ ey with Ak
PR —T e
464,109 Q.32

Adults 18 or older
T I 2
PR ¥ rm Kool
m-TIPI NEW $30K+MSRP Vehicle
next 12mos

AT ——

EWDC

Scarborough R2 2024: Aug23-Sep24 Qual Intab 453

% Time spent:

10.9%)

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadeasting, Inc. LLC. All rights reserved.

(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $30,000 - $44,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): 545,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $60,000 or more)

Ad-Supported Local AM/FM Radio Formats (% Time Spent
AvaTags. o2

& Avg. Minutes/day Spent): Adults 18 or older

Classic Hits
220

Urban AC
219

Country
22.9

All Sports
2786

Rhythmic
Hot AC Alternative

256

Adult

News/Talk/
Information Classic Rock Contempor
23.7 .2

Urban

Pop Contemporary
Hit Radio

News/Talk/
Information
218

Country
21.7

All Sports
211

Classic Hits

Hot AC
20.4

Urban AC
203

rban

Adult
All News Conte..,
18.6 18.5

Pop Contemporary
Hit Radio
17.6

» who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos

mWDC

soefa.ai

* Share of Everything
for Anything _




@ carsidge
Mew CarPrice Trends in 2025 Aversge
Batling Prices Matd Steady

Plan to Buy or Lease a New $30,DDO+MSRP Vehicle

2025

289,951 or 77.% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop
Contemporary Hit Radio, Alternative, All Sports, and Country.

Local AMI/FM Radm Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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ez ae 2025 339,759 or 84.3% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos
= P“l listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Classic
Hits, Adult Hits, Mexican Regional, and Active Rock.

Plan to Buv or I.usa a New $30,000+MSRP Vehicle
LocalL AIVMFM Rad:o Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
CUU iy | ———— ﬂ
Aduitcontemporary ‘n’v‘ :

Adult Hits

News/Talk/ € ) Adult lce Active Rock Classic Hits
Alternative Information Contemporary Adult Hits . 2238
28.1 254 23.2 23.2 24.6

Classic Hits

News/Talk/Information

ClasicRock hmm Avg: Hours+Minutes/day with Local
72 AM/FM Radio: Adults 18 or older
Mo A —— U5/ /
e o P T

i -EI_"-

Contemporary Christian
Axsietive -!!- W S50KNEAP Ve
rhythmic A NSAETS LN o Kok
® who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos W PHX
Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Ad-Supported Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

News/Talk/

Adult Hits Rhythmic AC Classic Hits Rhythmic AC ¢ Information
279 2.7 Allll]l
Country Conte...
Pop Country 221 216
Contemporary - 17.2 Contemporary
Hot AC Hit Radio Classic Rock ernative Christian ot A Pop Contemporary
/ 242 213 Active Rock 24, 2 22.3 Hit Radio

# who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos B PHX

(averoge week] % Time Spent: " (AVET0g8 Day)
Country 10.2%!
Adult Contemporary
Adult Hits Adult
Classic Hits Alternative c All Sports Contemporary All Sports
28.1 23.6 232 24.7

Pop Contemporary Hit Radio

Ce=chock MLM 3%
Hot AC m””,- Avg. Hours+Minutes/day with Ad-

News/Talk/Information Suppor;;cz f@?i:mx Radio:

Adult Hits
24.6 Adult
Country Conte...
221 21.6

Adult Hits Rhythmic AC Classic Hits
279 24.2 2

Active Rock
Country

Mexican Regional
17.2

Pop
Contemporary
Hit Radio Classic Rock

242 213 Active Rock

Alternative

Rhythmic AC Classic Rock Hot AC Pop Contemporary
24.4 233 223 Hit Radio

who plan to Buy or Leasea PHX
Rhythmic AC NEW $30K+MSRP Vehicle

next 12mos
Allsports LNy -ﬂﬂ-

u who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos H PHX ® who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos u PHX

PHX DMA Scarborough R2 2024: Aug23-Aug24 Quoal intab 140 l: * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. _al for Anything _

(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $30,000 - $44,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): 545,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $60,000 or more)



& cwrcoge
Mew Car Prica Trends in 2025: Average
Seting PricesHold Stesdy

I’lan to Buy or Lease a New $30,000+MSRP Vehicle

2025

Avg. Week All Video (Persons & % Reach): Adults 18 or older
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13,859,148 or 72.8% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next
12mos watch Ad-Supported Local TV Stations for an average of 77.9 minutes every day representing

28.1% of all time spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older
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318,512 or 70.9% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next
12mos watch Ad-Supported Local TV Stations for an average of 77.8 minutes every day representing
33.8% of all time spent daily with Ad-Supported Video.
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298,481 or 70.9% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next
12mos watch Ad-Supported Local TV Stations for an average of 61.6 minutes every day representing
25.1% of all time spent daily with Ad-Supported Video.
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242,050 or 64.2% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next
12mos watch Ad-Supported Local TV Stations for an average of 65.1 minutes every day representing

27.3% of all time spent daily with Ad-Supported Video.
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316,390 or 78.5% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next
12mos watch Ad-Supported Local TV Stations for an average of 62.3 minutes every day representing
27.% of all time spent daily with Ad-Supported Video.
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13,859,148 or 72.8% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next
12mos watch Ad-Supported Local TV Stations for an average of 77.9 minutes every day representing
28.1% of all time spent daily with Ad-Supported Video.
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2025 318,512 or 70.9% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next
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e i tepsttiare 2025 | 298,481 or 70.9% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next
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242,050 or 64.2% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next
12mos watch Ad-Supported Local TV Stations for an average of 65.1 minutes every day representing

Plan to Buy of Lesss & New $30,000sMSRP Viehicls 27.3% of all time spent daily with Ad-Supported Video
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2025 316,390 or 78.5% of Adults 18 or older who plan to Buy or Lease a NEW $S30K+MSRP Vehicle next
a5 n 12mos watch Ad-Supported Local TV Stations for an average of 62.3 minutes every day representing
Plan to Buy or Lease a New $30,0004MSRP Vehicle 27.% of all time spent daily with Ad-Supported Video.
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13,859,148 or 72.8% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next
12mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Local News - Morning, Comedies, Movies, and Dramas.
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318,512 or 70.9% of Adults 18 or older who plan to Buy or Lease a NEW S30K+MSRP Vehicle next
12mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports,
Movies, Local News - Morning, Comedies, and Dramas.
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2025 298,481 or 70.9% of Adults 18 or older who plan to Buy or Lease a NEW S30K+MSRP Vehicle next

Plln to Buv or Lease a New $30,000+MSRP Vehicle

E wnc 12mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,

National/Network News, Comedies, Movies, and Dramas.
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Plan to Buy or Lensea New $30,000+MSRP Vehicle

242,050 or 64.2% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next
12mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Comedies, Local News - Morning, Dramas, and Movies.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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316,390 or 78.5% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next
12mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Local News - Morning, Game Shows, Reality - Dating, and Science F
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Plan to Buy or I.ease a New $30,000+MSRP Vehicle

Avg. Week All Dtgftal (Persons & % Reach) Adults 18 or older

Search (Google, Bing, etc.)
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e/
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Shopping (incl. Food/Auctions/Travel, etc.)
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Online Classes, Schoals, Colleges, Universities.

m who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos

2025
L=

14,008,107 or 73.6% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next
12mos use Ad-Supported Social Media for an average of 139.1 minutes every day representing
25.5% of all time spent daily with Ad-Supported Digital Media.
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Plnn to Buv or Lease a New $30,000+MSRP Vehicle

277,508 or 61.8% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next
12mos use Ad-Supported Social Media for an average of 103.9 minutes every day representing
20.3% of all time spent daily with Ad-Supported Digital Media.

Avg. Week All Digital (Persons & % Reach): Adults 18 or older
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Plan to Buy or Lease a New $30.000+MSRP Vehicle

325,720 or 77.4% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next
12mos use Ad-Supported Social Media for an average of 135.5 minutes every day representing
26.3% of all time spent daily with Ad-Supported Digital Media.

Avg. Week All Digital (Persons & % Reach): Adults 18 or older
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' 309,324 or 82.1% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next
12mos use Ad-Supported Social Media for an average of 121.4 minutes every day representing
23.7% of all time spent daily with Ad-Supported Digital Media.
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333,979 or 82.8% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next
12mos use Ad-Supported Social Media for an average of 238.2 minutes every day representing
39.7% of all time spent daily with Ad-Supported Digital Media.
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14,008,107 or 73.6% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next
12mos use Ad-Supported Facebook for an average of 52.9 minutes every day representing 38.% of
all time spent daily with Ad-Supported Social Media.
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o= ] 12mos use Ad-Supported Facebook for an average of 35.8 minutes every day representing 34.4% of
: all time spent daily with Ad-Supported Social Media.
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Avg. Week All Soc:gl Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

323,845 or 76.9% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next
12mos use Ad-Supported Facebook for an average of 53.4 minutes every day representing 39.4% of
all time spent daily with Ad-Supported Social Media.
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255,529 or 67.8% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next
12mos use Ad-Supported Facebook for an average of 42.9 minutes every day representing 35.3% of
all time spent daily with Ad-Supported Social Media.
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Facebook

You
Instagram
22.5

X
(Formerly
"Twitter")

6.6

TikTok Linkedin| Pinter...

42.9 10.1 9.3 3.4

Tube

Video
13.1

Reddit

5.9

W...

2.5

Instagram

20.2 397

Reddit

Linkedin 4.4

6.1

Bl Wha..
TikTok X M...

Facebook

44.5 10.5

(Former.. Bo.

YouTube Video

Sna...

Pinte...
4.0

M who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos

N SEA

soefa.ai

® Share of Everything
for Anything _

(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $30,000 - $44,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): 545,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $60,000 or more)



s rrcs ranauinozs: wsgs 2025

Wew G Price
SBetting Prices Hold Steady

279,271 or 69.3% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next
, 12mos use Ad-Supported Facebook for an average of 99.3 minutes every day representing 41.7% of
Plan to Buy or Lease a New $30,000+MSRP Vehicle all time spent daily with Ad-Supported Social Media.
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‘Saling Prices Hold Steady

Plan to Buv or Leasu a New SS0,00D!-MSRP Vehicle

Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or otder

(average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Drug Stores

Shopping Malls

Podcasts

Spotify

YouTube Music

SiriusXM

384,120 or 85.5% of Adults 18 or older who plan to Buy or Lease a NEW $S30K+MSRP Vehicle next
12mos spend an average of 69.9 minutes per day driving, seeing Billboards and Signs. 72.% Listen to
Local Radio Stations Out-of-Home for an average of 37.3 minute

Avg. Hours+Minutes/day with Out-
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Pew Car Price Trends in 2025 Average.

2025

Plnn to BuLor l.ease aNew 530 000+MSRP Vehicle

Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or o[der

(average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Podcasts

Drug Stores.

Spotify

SiriusXm

Movie Theaters

YouTube Music

388,404 or 92.3% of Adults 18 or older who plan to Buy or Lease a NEW $S30K+MSRP Vehicle next
12mos spend an average of 45.6 minutes per day driving, seeing Billboards and Signs. 64.7% Listen
to Local Radio Stations Out-of-Home for an average of 33. minute

Y
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How Car Price Trends in 2025: Average
Heiting Prices Hold Sinady

2025

P!an to Buv or Lease a New $30,000+MSRP Vehicle

346,189 or 91.9% of Adults 18 or older who plan to Buy or Lease a NEW $S30K+MSRP Vehicle next
12mos spend an average of 41.9 minutes per day driving, seeing Billboards and Signs. 64.3% Listen
to Local Radio Stations Out-of-Home for an average of 29.6 minut
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Mw Car Price Trends in 2025: Average
Selling Prices Hoid Stesdy

Plln to Buy or I.eue a New $30,000+MSRP Vehicle

2025

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

[ 373,907 or 92.8% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next

12mos spend an average of 115.8 minutes per day driving, seeing Billboards and Signs. 70.5% Listen
to Local Radio Stations Out-of-Home for an average of 38.4 minu

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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S et 2025
Selling Prices Hold Steady
e - -

30,000+MSRP Vehicle

17,267,791 or 90.8% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next
12mos spend an average of 68.1 minutes per day driving, seeing Billboards and Signs representing 40.9%
of all Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older

Reachns "Share of Ad-Supported OOH Media"
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St 2025 384,120 or 85.5% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos

e e 07 v
c“I spend an average of 69.9 minutes per day driving, seeing Billboards and Signs representing 36.% of all Time
Spent with Ad-Supported Out-of-Home Media.

|;lnn to Buy or Lease a New $30,000+MSRP Vehicle

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older

Weekly "Share of Ad-Supported OOH Media"
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- AU | r 1 388,404 or 92.3% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos
E spend an average of 45.6 minutes per day driving, seeing Billboards and Signs representing 34.7% of all
Time Spent with Ad-Supported Out-of-Home Media.

Plnn to Buy or Leasea New $30,000+MSRP Vehicle
Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 18 or older

Weekly "Share of Ad-Supported OOH Media"
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346,189 or 91.9% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos

spend an average of 41.9 minutes per day driving, seeing Billboards and Signs representing 30.4% of all
Time Spent with Ad-Supported Out-of-Home Media.

Plan to Buy or Lease a New $30,000+MSRP Vehicle

Weekly 91.9%
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*
ﬁm to Buy or Lease a New $30,000+MSRP Vehicle

373,907 or 92.8% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos

spend an average of 115.8 minutes per day driving, seeing Billboards and Signs representing 51.5% of all
Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Weekly

Out-of-Home Media: Adults 18 or older
n - | |
e Share of Ad-Supported OOH Media
0,
83.87% who plan to Buy or Lease a PHX
NEW $30K+MSRP Vehicle
Y next 12mos
70.5% 67.8%
% of Weekly
Time Spent
Ad-Support:
00H Media 52.8%
45.4%
40.9%
13.6% 16:5% 14 9%
. 10.3%
Weekly 6.5% 4 3%
Total c gos
persons o (]
73, 4,258,422 3,161,807 3,371,947 4,458,381 A 1,970,912 0 612,134 n 1,200,982 zm 116 sa 295
Billboards & Signs AMIFM Radio Walking in Towns, Grocer\r Stores Restaurants & Bars Movie Theaters Shopping Malls Public Translt Stadiums & Arenas  Health CIubs,’Gyms
g‘arlel;':;inntee (Weekly Drivers) Cities, Downtown

with Ad-Supported Arees

e
® who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos W PHX

PHX DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 140 * Share of Everything

PHOENIX DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab 2,268
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

{Amt HHLD plans to pay far new/leased vehicle nxt 12 mo{HHLD): S30,000 - 544,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo{HHLDJ: 545,000 - 559,999 OR Amt HHLD plans ta pay for new/leased vehicle nxt 12 mo(HHLD): $60,000 or more)




@cartago
MNew Car Price Trends in 2025: Average
Setting Prices Hold Stesdy

» =

2025
=
- ———— e
Plan to Buy or Lease a New $30,000+#MSRP Vehicle

384,120 or 85.5% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next
12mos spend an average of 69.9 minutes per day driving an average of 40.7 miles each day and are
154.6% more likely to use I-65 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
60651 6.43%
60565
60404
60435
60617
60448
60201

|

[EXEN] 0.85%

F 4.75%
I 0.46%

4.11%

3.57%

60707
60608
60402

60195

Top-26 Employment Zip Codes: Adults 18 or older

60601 [EN———— 10,125
60606 JRERER L7

60160 JORET 228%

60614 gUEEEN 2%
60613 m 2.14%
60563 — 2.04%
60153 JASIRS 197%
60604 I .79%
60657 m% 1.73%
60466 [P 159%
60448 1.58%
pase A
30361 %
60607 P, 133
60633 [, 1.21%
60527 [RGB 119%
49544 [, 119%
cos11 R 1%
60126 O L11%
60654 g LoT%
60143 12 101%
60402 JB10.9%%
38501 [WI60.03%

= Share of Everything
for Anything _

(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $30,000 - $44,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): 545,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $60,000 or more)




@ carcage

;lll"l to Buy or Lease a New $30,000+MSRP Vehicle

388,404 or 92.3% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next
12mos spend an average of 45.6 minutes per day driving an average of 26.5 miles each day and are
148.9% more likely to use Montrose Road than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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l;lnn to Buy or Lease a New $30,000+MSRP Vehicle

346,189 or 91.9% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next
12mos spend an average of 41.9 minutes per day driving an average of 24.4 miles each day and are
148.2% more likely to use Montlake Bridge than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Plan to Buy or Lease a New $30,000+MSRP Vehicle

2025

373,907 or 92.8% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next
12mos spend an average of 115.8 minutes per day driving an average of 67.4 miles each day and are
144.5% more likely to use Santan Freeway (SE Loop 202) than the

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
85037 2%
85029
86001
85353
85131
85016
85140
85297
85118
85042
85142
85205
86406
85301
85015
85254

85381
25212

gs028 R
[as 200

94,844 2.03%

m
W
W
W
F

3.54%

85201
85143
85085
85387 AN 1.
85345
85004 .73%

85331 [T, J18%

Top-26 Employment Zip Codes: Adults 18 or older

F 9.67%
T 1.29%

85015
86001
85140
85215
86406
85004
90630
85040

85255
85201
85375
85043
85012

F 4.01%

L 1).63%

F 3.89%
0.45%

3.34%
.39%

w 1.09%
0.20%
1.06%
(:.69%
1.05%
204%
30.91%
2.40%
10.79%
1.52%
10.78%
.26%
360.78%
1.49%

20560.73%
2] (.74%

soefa.ai

= Share of Everything
for Anything _

(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $30,000 - $44,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): 545,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $60,000 or more)




Top Residential Zip Codes: (Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos) * || et o ey,

Hebron Rehmend - . T

Alden- no G 5 85 28,864

. Harvard
Capron -

%

el - Leland
Earlvllle

@ 2025 Mapbox o OpenStreetMap Seneca
CH  DMA  Scorborough R2 2024:Aug23-Sep24  Quollmob 187 ® Snare of Everything
All Grophs and soefo.oi Dota Modeling Copyright @ 2025 Hubbard Broodcasting, Inc. LLC. All rights reserved. for Anything _

(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $30,000 - $44,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): 545,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $60,000 or more)



L‘gp ReSIdentlaI Zip Codes: (Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehlcle next 12mos) = ||| SUM(Adults 18 ar older ...
=X = — . Wi
9 13,645

Fishing Cr

e w2025
. * * * wnc

Plan to Buy or Lease a New $30,000+MSRP Vehicle

sordriavlie
y

8 2[)25 Maphux © OpenStreelMap

WDC DMA  Scorborough R2 2024: Aug23-Sep24 mmnmb 453 : ) ' * Snare of Everytning
All Graphs and soefo.ai Data ing Copyright © 2025 g, Inc. LLC. All rights reserved. for Anything _

(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $30,000 - $44,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): 545,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $60,000 or more)



SUM(Adults 18 or older ...

]
217 12,945

L | - W

Top Residential Zip Codes: (Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12m

g, ¥ —r—

os)

i]

& o AN o (ool

ROl s 2025
S i s En

SEA  DMA  Scorborough R2 2024: Aug23-Aug24  Quolintad 363 * snare of Everything
All Graphs and soefo.ai Data Modeling Copyright © 2025 Hubbard Broodcasting, Inc. LLC. All rights reserved. for Anything _

© 2025 Mapbox © OpenStrestiap

(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $30,000 - $44,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): 545,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $60,000 or more)



ey

Top Residential Zip Codes: (Adults 18 or older who plan to Buy or Lease a NEW $30K+M5RP Vehicle next 12mos)

@

SUM(Adults 18 or older
i o P i Fort Apacheln || 298 32,350
R "%~ 250 Reservatiol
“ ,.——"’F- : : : o P _. i l.

Ca
\\\W\\\
Wuﬁ ¢
" Buckeye “
j San Carlos
; y ‘J_E perdan Apacha Indian
: : ' . Reservation
f +¢ ) . y 5 -_ . ) '_
d Florence .
Coolidge 2 Winkelman R |
Gila Bend ’ .. o
o Sq ﬂ”a?pe?ﬂrt Dudleyville 3 o ‘;‘_
— Moniiman: 5 : T
¢ v g B , -’
< "; :SE;!L%”L”U : \
A - i
& | -i %i‘;d:r:;.mmhzm Average 2025
: wwvrieuuueam
Mam
© 2025 Mapbox © OpenStreetMap
PHX  DMA

Scarborough R2 2024: Aug23-Aug24  Qualintab 140
All Graphs and soefo.ai Date Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Plan to Buy or Lease a New $30,000+MSRP Vehicle
i

*® Snare of Everything
for Anything _
(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $30,000 - $44,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): 545,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $60,000 or more)



i SO 025
Selling Prices Hold Steady
L
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160,376 or 38.1% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next
12mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.1 minutes every day
representing 33.2% of all time spent daily with All forms of Print Me

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Direct Mail Advertising (excluding Catalogs)
Books

All Local Weekly Newspapers

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

Magazines

Catalogs

‘Wall Street Journal (Daily)

USA Today (Daily)

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

AT
2pze Lo
mm 9.4%  uno plan to Buy or Lease.a NEW woc

$30K+MSRP Vehicle next 12mos
201,179 3.5%5 2

i

ri
PR

Local Daily
Newspaper(s)
(Sunday)
14.2

Wall Street Journal
Daily)

Local Daily
New York Times Newspaper(s)
(Daily+Sunday) (Daily
a9 9.4

Magazines

USA Today (Daily)

New York Times
(Daily)
80

Local Daily
Newspaper(s)
(Sunday)
12.7

New York Times (Daily
+Sunday)
101

Wall Street Journal
(Daily)
9.7

Local Daily.
Newsspaper(s) (Oaily
+Sunday)

22

USA Tod

Local Da

New York Times
(Daily} Catalogs
81 4.0

= who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos mWDC

mwho plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos

mWDC

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg.

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily

Direct Mail Advertising (excluding Catalogs)
All Local Weekly Newspapers

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

Magazines

Catalogs

Wall Street Journal (Daily)

USA Today (Daily)

Books

woc DMA

Scarborough R2 2024: Aug23-Sep24

Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

==

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or older 84

e
PR —-—

=
9 - N
R # 2R EE R
¥ E Fafeike e g}

PSRRI v
NEW $30K+NSRP Vehicle next
P 55 e

Local Daily Wall Street
Newspaper(s) Joumnal (Daily)
(Sunday) 10.7
14.2

Local Daily

Newspaper(s)
(Daily+Sunday)
119 101

New Yark Times
{sunday)

Magazines
75

Direct Mail

News York Times (Gaily)

8.0

Local Daily
Newspaper(s)
(sunday)
12.7

New York Times
(Sunday)
124

Wall Street Journal (Daily)

9.7

Local Daily Newspaper(s) (exc

(Daily+Sunday)
9.2

Newspa
USA Today (Daily) (Daily
8.9 88

New York Times (Daily)
8.1

Adverti,..

Magazines
76

m who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos
Qual Intab 453

®mWDC

All Graphs and soefo.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reseived.

(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $30,000 - $44,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): 545,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $60,000 or more)

= who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos

= WDC
*® Share of Everything

Y for Anything _



@cartage
Neow Car Price Trends in 2025 Average.
Eetiog Prces Hold Staady

Bk

Plln to Buy or Lelse a New $30,000+MSRP Vehicle

2025

=23

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
!‘ﬁm
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208,456 or 55.3% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next
12mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.6 minutes every day
representing 28.2% of all time spent daily with All forms of Print Me
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[ 61,858 or 15.3% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next
12mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.6 minutes every day
representing 23.% of all time spent daily with All forms of Print Media
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